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SILHOUETTE PEOPLE

RIMLESS
EYEWEAR
FOR A WORLD
WITHOUT
BOUNDARIES

1 SOUTH TYROL

The independent province in Northern
Italy is characterised by a unique
combination of Mediterranean and
Alpine lifestyles. The fascinating
Dolomites mountain range makes
this region the perfect holiday
destination for nature lovers.

2 NEW YORK

Amid millions of New Yorkers,

visitors find the vibrant lifestyle of
this giant metropolis irresistible. A
perfect symbiosis between art and
culture, fashion and nightlife gives the
Big Apple its distinctive character.

3 LISBON

Visitors to the city where the

Tejo River meets the ocean will
discover the distinctive charms of
the Portuguese capital and its
eventful history.
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NORBERT NIEDERKOFLER
holds the culinary diversity
of South Tyrol, in the North
Italian Alps, in high esteem.
www.rosalpina.it

SOUTH TYROL

The Valparola Pass is evidence of
South Tyrol's eventful past. This is the
site of the former fortress, “Tre Sassi",
which is now dedicated to a museum
about the front in the First World War.

The St. Hubertus restaurant
in the Hotel Rosa Alpina is a top
address for gourmet cuisine.

Schloss Bruneck is home to
the fifth museum dedicated
to the legendary mountaineer,
Reinhold Messner.

The Dolomites
are true paradise
for winter sport
lovers. 12 ski
resorts offer fun
on the ski slopes
during the
colder months.

ANDREAS HOFER; FREDDY PLANINSCHEK/TOURISMUSVERBAND ALTA BADIA; UWE SPORL/HOTEL ROSA ALPINA; ALEX FILZ/SUDTIROL MARKETING; UDO BERNHART/DOLOMITI SUPERSKI

ANDREAS HOFER; JULIENNE SCHAER/NYC & COMPANY, INC.; IWAN BAAN; STEFAN FALKE/LAIF; YUNGCHEN LHAMO CHARITABLE FOUNDATION; JOSE MANUEL/TURISMO DE PORTUGAL; TURISMO DE LISBOA; BRUNO EHRS/CORBIS; DIOGO CALDAS/OCEANARIO DE LISBOA

YUNGCHEN LHAMO

loves the vitality of New York's
many different cultural identities.
www.yungchenlhamo.org

The Brooklyn Bridge is one of New
York's trademarks and represents
the quest for a better world.

High Line Park, a disused
elevated railway line, is now an
oasis for those seeking relaxation.

The New Museum of
Contemporary Art landed the
architects of the new building with
the Pritzker Architecture Prize.

Yungchen
Lhamo

helps mothers
and children
with her
organisation.
Why not give
her a hand?

LAURENT FILIPE

is fascinated by the coastal
city's emotional music.
www.laurentfilipe.com

The Jardins d'Agua (water gardens)

is the perfect place to enjoy a refreshing
rest after exploring the Portuguese
capital.

Praga do Comércio (Commerce
Square) is steeped in the history
of Europe’'s first commercial town.

A Brasileira, a popular café
in Lisbon's old town, is the
well-known watering hole
of poet Fernando Pessoa.

The Ocean-
arium in the
Park of the
Nations was
constructed for
the Expo 1998
and is one of
the greatest
aquariums in
the world.
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OUETTE PRENAEN
SUNWEAR

AN EXCLUSIVE PEEK AT
TOMORROW'S SUNGLASSES

Photographed by Serge Guerand,
represented by Klein Photographers
Styling: Brigitte Mahrt

Hair & Make-up: Pierpaolo Lai

Models: William Ponzetti, Berthil Espegren,
Amy Kingston, Maria del Mar

Production: Seasun Productions

DESIGN TIP
VAN DUTCH
see page 38

AMY WEARS A SILHOUETTE

NEW HORIZON MODEL 8127

BERTHIL WEARS A

SILHOUETTE JOURNAL 02[2011 17 SILHOUETTE PRO MODEL 4057




SILHOUETTE LIFE

DESIGN TIP
CANASTA
see page 32
a ‘
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Berthil and Amy share a relaxed moment in the sun. Meanwhile, Maria allows her thoughts to wander whilst on
the patio of the dream villa, Can Lua. Her Silhouette protects her from the invisible dangers of the sun's rays.

PI"

DESIGN TIP
LOBMEYR
see page 32

= —

PICTURE, LEFT: BERTHIL WEARS A SILHOUETTE ADVENTURER MODEL 8650
AMY WEARS A SILHOUETTE COSMOPOLITAN MODEL 8128
18  SILHOUETTE JOURNAL 02]2011 PICTURE, RIGHT : MARIA WEARS A SILHOUETTE ADVENTURER MODEL 8650




SILHOUETTE LIFE

William, Amy, Berthil and Maria celebrate the feeling
of unlimited freedom in front of Ibiza's fantastic
backdrop. They enjoy every moment of the day, ideally
protected with their Silhouette sunglasses.

WILLIAM AND BERTHIL WEAR A SILHOUETTE ICON MODEL 8654
AMY AND MARIA WEAR A SILHOUETTE ICON MODEL 8130




SILHOUETTE LIFE

Our focus sweeps to the horizon, where the sun is aglow like a ball of fire in the
sky. Berthil and Maria are enjoying the warm rays of the sun on Formentera's
pearly white beach as they watch the azure ocean through their Silhouettes.

BERTHIL WEARS A SILHOUETTE TROPHY MODEL 8653
MARIA WEARS A SILHOUETTE ICON MODEL 8130 SILHOUETTE JOURNAL 02[2011 23




SILHOUETTE LIFE
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Maria and Berthil with an almost inexhaustible
Igh their sporty Silhouettes, the lush green
‘. ense. They can hardly wait to tee
» this is where the action is!




SILHOUETTE LIFE

THE PHOTO SHOOT

1 The relaxed atmosphere
during the photo shoot

in Ibiza is portrayed

in the photos.

2 Brand Director, Andreas
Aschauer-Martinelli,
explains the campaign's
look to model Berthil.

3 Amy's make-up is
freshened up during a short
break between photos.

4 The fashionable sunglasses
take the star roles in

the new campaign.

5 Silhouette's eye-care
professional, Bettina
Hochwimmer, ensures that
each pair of glasses

is a perfect fit.

6 Model and photographer
get physical - for that
perfect photo!
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SERGE GUERAND; PETER SCHMID; KATJA GRECO; SILVIA INREITER

Besides being an outstanding photographer,

you have also produced a number of short
films for famous international brands.
What is the most significant difference
between photography and film?

I find it harder to capture the emotions

of a particular moment in static photos

than in moving pictures. 24 pictures go

into every second on film, which makes it

easier to put across what’s happening.

If you think back to the photo shoot

with Silhouette in Ibiza, how did you

find the atmosphere on set?
There was a great atmosphere during the photo
shoot, mainly because the whole team put a
great deal of trust in me. This is very important
for a successful photo shoot, and the same is

true of respect. I'm very grateful to you for this.

Was there one location that

you particularly enjoyed?
I thought the yacht was wonderful. The
feeling of freedom and movement - it was
very inspirational and I felt really relaxed
on the boat.

As a photographer, you are always

working with beautiful people. How

do you define beauty yourself?
I don’t believe that beauty can be defined by a
perfect appearance. Beauty has much more to do
with what people have to share: their passion,
their generosity, their elegance and naturalness.

In your opinion, how does a design
article turn into a masterpiece?
As far as I am concerned, the critical
value for truly excellent design is simplicity.
I like a contrast between clean, purist lines
and curved shapes. I am particularly fond
of architecture. One of my idols is the
Brazilian architect, Oscar Niemeyer.

And what do you think of
Silhouette's new collection?
I really like Silhouette’s new collection,
particularly the eyewear’s attractive
design and its unbeatable lightness. o

SILHOUETTE JOURNAL 02]2011

27

SILHOUETTE LIFE

THE FREE SPIRIT

STAR PHOTOGRAPHER, SERGE GUERAND, TALKS ABOUT
FILM AND PHOTOGRAPHY, EXCELLENT DESIGN AND
THE PHOTO SHOOT WITH SILHOUETTE IN IBIZA.

THE PHOTOGRAPHER

His photos are charged with
emotion, his short films

are full of life and passion.
Without a doubt, the French
star photographer, Serge
Guerand, is amongst the
best in the industry. Up until
1969, he was helping out in
a hair salon in Ibiza. How-
ever, his thirst for adventure
was stronger and drove
Guerand out into the world.
Today, he works for fashion
and lifestyle magazines, as
well as for brands such as
Hermés, Rolex and Evian.

THE NEW COLLECTION

WWW.SILHOUETTE.COM/
SUN_IMAGE

A short film by

Serge Guerand -

as diverse as life itself and as
varied as the styles in
Silhouette's new

sun range E



SILHOUETTE COLLECTION
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EYEWEAR DESIGN OF THE FUTURE

VISIONARY EYEWEAR DESIGN AND EXCELLENT SUN PROTECTION FOR RELAXING TIMES IN THE S

THE FUTURE begins today with Silhouette - thanks to the versatile styles in the new sunwear collection

yewear will always follow its own trends

and continually develop in shape and

design”, explains the world’s most famous
trend scout, Lidewij Edelkoort, in an interview on
page 7. Silhouette is already creating tomorrow’s
sunglasses and setting trends with future-oriented

designs that are both ground breaking and long

SILHOUETTE JOURNAL 02[2011

lasting. Once again, the vision that rimless
eyewear design reliably offers and innovative
creative details are integrated into the dynamic
design of the new styles. Intriguing colour effects
provide an impressive look, while the dynamic
flow of the temple shape renders Silhouette as

attractively eye-catching as well as making them

feel good. People who enjoy leading

an active lifestyle in the sun - whether out
golfing or sailing - protect their eyes with the
sporty styles from the Action by Design
collection. On the other hand those who like
to lie back and make the most of the sun to

relax reach for the fashionable styles in the

UN - SILHOUETTE PREMIUM SUNWEAR BRINGS YOU BOTH

Lifestyle by Design collection. Whether you are
scoring a birdie on the golf course, looking stylish
and self-assured as you shop in the city, or simply
relaxing on the beach - Silhouette Premium
Sunwear provides reliable protection for every

occasion, topped with a future-oriented design. o

SILHOUETTE JOURNAL 02]2011
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SILHOUETTE COLLECTION

THE COLLECTION ON FILM
WWW.SILHOUETTE.COM/

SUN_COLLECTION



SILHOUETTE COLLECTION

Villa Can Lua

On the hillside close to
lbiza's picturesque coastal
village of Es Cubells, those
seeking relaxation can
find true paradise in

the form of the dream
villa, Can Lua. Modern,
purist design dominates
the light-bathed inte-

rior as well as the grounds.
Outside, a spacious patio
with a generously-sized
swimming pool provides
an outstanding view over
the gleaming, blue ocean.

The villa has some of the
most beautiful beaches
the island has to offer on
its doorstep. Whilst the
pebbly Es Cubells’ beach
with its clear, transparent
water is much loved

by divers, the narrow
sandy Cala d'Hort beach
provides a breath-taking
view over the mysterious
rocky island, Es Vedra.

i e - SILHOUETTE JOURNAL 02[2011 31
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Lobmeyr
The history of Lobmeyr's 3
glass masterpieces can be
traced back a long way,
yet they still embrace FIFTIES' CHIC
the demands of modern Back in 1952, the
design. What is the secret? medieval copper
We believe that there tumbler served NEW DIMENSIONS
;T;zlrc:, tt))eef?ir?g:f/reer:/tglass. i;tl)rr]nss\l/rr?stl‘;r;pfﬁar" ) The robust, 10(30/0 recyclable desi'gn.o'bject
For example, inspiration for glass range. Made ‘ Serralun.ga Holl\{ All Ieay-es room for mdlv.|dua|
the Alpha glass came from a from delicate muslin interpretation. Designer Philippe Starck. sees it not
Renaissance copper tumbler glass, the glasses sit only as a vase but prefers to use it as a seat.
in the VViennese Museum nicely in the hand
of Applied Arts, which was and can be stacked
itself based on ancient in true 50s style. — |
oriental shapes. These e o
forms are a fundamental K ¥
part of our DNA. h #
How does Lobmeyr . i
L [~ N
come up with ideas for . e
a new design article? -
We are currently working
with many external "“-1\_
designers. If we like people's
ideas and creativity, we ask e —_—
them where they think we
have a gap in our range. CIRATTED ALY
We instruct our designers "Akris" embodies elegance and clean shapes. Both the Akris
to create glasses that range and the Stucco Ai quilt bag are produced in the . PEPPY
they themselves would head office in St Gallen in Switzerland - complete with Metal sculptor Walter Schneider produces
use on a daily basis. sumptuous materials, creative flair and subtle elegance. unique pictures, fountains and sculptures from
metal that are like "huge spirals" between
What is your personal artisan precision and artistic creativity.

design project for
the future?
| took on our garden
last year. I've still got
plenty to do and it's
something | really enjoy! WICKER BASKET
Designer Patricia
Urquiola discovered
the wickerwork chairs
in Viennese coffee
houses and created a
fashionable range of
wicker furniture for
BE&B Italia. "Canasta”
is made out of an
innovative, lightweight
synthetic material.

- » i

F_ a* r Ll - _"‘ ]
JIE:[0177=""" NEW HORIZON
~ WITHA NEW APPROACH TO LIGHTNESS AND STYLE, SILHOUETTE NEW
HORIZON IS MAKING A FASHION STATEMENT ABOUT TOMORROW'S LOOK

LOBMEYR; KLAUS FRITSCH/LOBMEYR;PHILIPPE STARCK; AKRIS; WALTER SCHNEIDER; B&B ITALIA; MICHAEL RATHMAYER

SILHOUETTE NEW HORIZON

32 SILHOUETTE JOURNAL 02]2011 SILHOUETTE JOURNAL 02[2011 33 MODEL 8651




SILHOUETTE COLLECTION

CLASS

THE NEW SILHOUETTE CLASS BOASTS A FASCINATING LINEAR
DESIGN AND TEMPLE WITH A STRIKING ILLUSION OF DEPTH

Vi

e

CENTRE COURT

NTRE COURT IS THE INNOVATIVE INTERPRETATION OF THE
SPORTY LOOK WITH A DYNAMIC TEMPLE DESIGN

SILHOUETTE CENTRE COURT
SILHOUETTE JOURNAL 022011 35 MODEL 8129 .
e

SILHOUETTE CLASS
MODELS 8647 | 8648 34 SILHOUETTE JOURNAL 02|2011
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SILHOUETTE COLLECTION

VanDutch 40

Lightweight yet strong,
fast yet economical:
VanDutch Marine embod-
ies trend-setting cutting
edge technology. The
person behind the visionary
design of the VanDutch

40 is the famous Dutch
yacht designer, Frank
Mulder. His yachts are
particularly renowned

for their outstanding

speed and extremely good
seaworthiness, which allows
the VanDutch 40 to reach

a top speed of 40 knots.

Offering a luxurious level of
comfort, the air-conditioned
yacht is just as impressive
below deck as above. There's
even room for a flat screen
TV, together with a fridge,
microwave and bathroom,
allowing the freedom

of the open waves to be
enjoyed in style, without

a care in the world!
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GOLFER'S PARADISE

Nestled above the bay of Funchal,

the Palheiro golf resort on Madeira
provides stunning views of the capital,
the sea and surrounding mountains.
The combination of the terrain and its
wealth in flora and fauna make it an
exotic yet sustainable experience.

SAILOR-MADE DESIGN

The VanDutch 40 wins fans every time she
heads out to sea, with her minimalistic design,
luxurious fittings and efficient performance.

GALAPAGOS ISLANDS

The diver's watch,
constructed in the same
way as the coveted IWC
Schaffhausen Aquatimer
Chronographs, is
perfectly protected

by vulcanised rubber.
An illustration of

the Galapagos giant
tortoise, Geochelone
nigra, on the back of
the watch makes it a
sought-after rarity.

A CLASSIC

The hand-sewn deck shoe
“Docsides" by Sebago provides for
non-slip, stylish confidence on
deck. The charming moccasins are
made from high-quality leather

were awarded with i that perfectly adapts to fit the feet.
the Red Dot Design

Award and the IF Design
Award. The “Lemon e fq;‘_

THE PERFECT WAVE

Thomas Mayerhoffer's
creative design ideas

PRO

VANDUTCH; PALHEIRO GOLF; MEYERHOFFER; IWC SCHAFFHAUSEN; LIVINGSTON PHOTOGRAPHY 2009/WWW.SEBAGO.DE; MICHAEL RATHMAYER

Drop" surfboard from LA
his current collection
also combines clear - % e T ¥
: . design with optimal : HARMONY BETWEEN FORM AND FUNCTION CHARACTERISES T
N handling. ~. - RR—— INNOVATIVE DESIGN OF THE SPORTY SILHOU
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SILHOUETTE COLLECTION

SILHOUETTE PRO
MODEL 4057

SILHOUETTE COLLECTION

SILHOUETTE TROPHY

ULTRA-LIGHT AND SOFT TO THE TOUCH, THE WRAP-AROUND DESIGN OF THE .f.

NEW SILHOUETTE TROPHY IS IRRISTIBLE WHEN YOU'RE FEELING SPORTY

SILHOUETTE PRO

VIBRANT TOUCHES OF COLOUR PROVIDE THE SILHOUETTE
PRO WITH ITS DISTINCTIVE CHARACTER

SILHOUETTE TROPHY
40 SILHOUETTE JOURNAL 02]2011 SILHOUETTE JOURNAL 02[2011 41 MODEL 8653



SUMMARY

Marisol enjoys her sunny
shopping tour with her
Silhouette sunwear in

hip Barcelona. They unite
future-oriented design,
maximum wearing comfort
and incomparable lightness.
The polarised sun protection
lenses allow the eyes to relax
even in extreme conditions.

42 SILHOUETTE JOURNAL 022011

PR
SUN PROT

INTELLIGENT SUN PROTECTION FOR WONDERFULLY BRIGHT DAYS

MIUM
CTION

een recently in Barcelona. Marisol strolls along the shopping street of the
fashion metropolis and is inspired by the latest trends. She glances at her
reflection in the shop windows. She likes what she sees. Her dress was a
great find. Her upbeat haircut emphasises her style perfectly and her new sun-
glasses add the finishing touch to her image. A Silhouette. Her new acquisition.
Silhouette Premium Sunwear causes a stir. For a chic stroll through the city
or simply for playing sports, the wide range of styles is as varied as life itself
- from classic to sporty, and from trendy to elegant. Marisol’s sensational wrap-
around model also protects her from sunlight hitting the eyes from the sides.

SERGE GUERAND

1Q POL TECHNOLOGY
FOR VISION WITHOUT REFLECTION

MORE POWER IN SIGHT

Stimulating brown for really sharp vision.
Brown POL lenses reinforce colour contrasts, particularly red.
The warm colouring has a stimulating effect on the wearer and

sharpens the way in which pale colours are perceived.

A GOOD TURN FOR THE EYES

Balancing grey for totally relaxed vision.
POL Grey lenses provide the wearer with a particularly natural, undistorted

perception of colours. Surroundings appear neutral and balanced.

FRESH KICK IN SIGHT

Refreshing green for luminous colours.
The green colouring of Silhouette's POL lenses provides a fresh perspective,

allowing wearers to enjoy bright images with particularly vivid colours.

SILHOUETTE WELLSEEING

FASHION COLOURS
FOR A STRIKING IMAGE

SHOW YOUR COLOURS

Show your colours with sun protection lenses in trendy cosmetic
dégradé apricot, purple, earth, grey and green shades.

Silhouette sunwear with lenses in the latest fashionable colours
accentuates the eye zone perfectly with their striking, graduated shades.
The reflective silver lens coating also emphasises this effect and turns

the sunglasses into trendy fashion accessories.

The protection that sunglasses provide for the
eyes is just as important as style and design, if
not more so. Silhouette’s sunwear provide 100%
UV protection, up to a 400 nm wavelength and
keep harmful infrared and UV rays at bay.
Silhouette’s high level of expertise in the field
of sun protection culminates in the unique

1Q POL technology. The sun’s rays reflect
strongly off flat surfaces such as tarmac, water
or sand. However, special filters between each
synthetic layer prevent harmful reflections,
making colours and contrasts more intense.

Water, dirt-repellent coating and non-reflective
lenses also guarantee undistorted vision.

The sunwear from Silhouette combines maximum
wearing comfort, future-oriented design and
innovative technology made in Austria for a
solution that offers Marisol’s eyes protection from
the sun in the most beautiful and intelligent
manner. Perfect for unbeatable protection

and clear vision while enjoying laid-back

days in the sun. o
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SILHOUETTE AESTHETICS

TOP STYLIST WITH

SILHOUETTE

TOP STYLIST YOAN GONFOND FINDS HIS FAVOURITE MODEL

SUMMARY

Three success stories tell

the tale of people who have
deliberately chosen to enjoy
the advantages of rimless
eyewear aesthetics. These
people didn't just come away
from Silhouette's rimless

aesthetics consultation with
a pair of glasses, they also
discovered a new side to
their personality.

WITH SILHOUETTE'S STYLE CONSULTATION

| like my glasses,
when all is said and done
| grew up with them.

They are a part of me, and without them I couldn’t
see an awful lot - which is hardly surprising

with a 2.5 dioptre. And they are also a statement
about me - they are a kind of a trademark. As a
stylist, trends are my lifeblood and expressing
these in my personal image is an absolute must.
Everyone who knows me knows my nerd glasses.
And just because they are so distinctive,

I wanted to give something else a try. At

last, I can show a little more of my face.

I've known of Silhouette eyewear for a number
of years. I've often used the sophisticated, rimless
eyewear for stylings and shoots. But on me?

It’s worth a try... What about an eyewear style
consultation? I've always wanted to try one of
these - but so few places actually offer such a
service. Not wanting to let the opportunity pass
me by, I travelled all the way to Linz, where

Silhouette develops, designs and produces eyewear.

My eyewear style guru for the day - well, for
45 minutes - was Peggy Cheng. She impressed
me with her sheer knowledge straight away -
unbelievable. Very charming, non-patronising,
and all at eye level. She had my vote. After
all, there are not many people who can teach

me something about styling! Of course,

44 SILHOUETTE JOURNAL 02|2011
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SILHOUETTE AESTHETICS

Yoan Gonfond

Birthday 27th January
Grew up in Martigues
(South African Province)
Awards Vienna Awards for
Fashion and Lifestyle 2011 -
Stylist of the Year

Agency perfectprops
Customers L'Oreal, Life
Ball ...

Favourite designers
Martin Margiela, Haider
Ackermann, Riccardo Tisci
Holiday destination
Tanzania

YOAN GONFOND WEARS A
SILHOUETTE TITAN MINIMALL
ART SPECIAL EDITION,

MODEL 7682

—

The unlimited variety of collections and lenses is unbelievable

Peggy wears a Silhouette - with subtle tinted
lenses. Very sophisticated! If T were to look
like that at the end of the consultation...

I always thought that I knew a lot about
eyewear, but this was ridiculous! Not simply
because of the remarkable number of col-
lections, but also the fact that there were so
many lenses - in every possible shape, size
and colour. I couldn’t believe my eyes.

It is fun mixing and matching and it means that
there’s something for everyone - even me!

I soon knew which one I preferred: the
Titan Minimal Art is, and always will be,
the icon of Silhouette eyewear styles, quite
simply because it’s a design classic.

Peggy scrutinised my face and explained

about the importance of the eye zone. She

was particularly interested in the curve of my
eyebrows - after a quick glance she confirmed
that I could wear virtually any lens shape due to
my balanced eyebrow curve. Well, I just started
trying on the glasses one by one. They were nice,
but I hadn’t yet come across the model for me.

I thought I could do with Peggy’s expert advice.

She explained how to understand the eye zone

46 SILHOUETTE JOURNAL 02]2011

with a few simple tricks. Large lens shapes open

up the eye zone and help the wearer look younger.

That was exactly what I needed. Peggy quickly
put a large aviator style Titan Minimal Art

on me. One look in the mirror and I knew

that this was my eyewear! The unusual

lens shape was a real showstopper. My

eyes sparkled and weren’t cramped. I felt so

free somehow - like being on holiday!

How did Peggy manage that? She explained

that certain points are important when choosing
eyewear: the colour and shape of the eyes and
face, the basic skin tone as well as the individual’s
preferences. So she asked me what my favourite
colour is, which is blue. Even the colour check
proved that I'm a “cooler” type and that blue was
the colour for me. As for the temples, we decided
on silver matt. This colour really made my eyes
radiate, because it contrasted with my eyes.

My very own model - lenses with temples and
bridge - was quickly assembled and I took my
first look in the mirror wearing my tailor-made
Silhouette. That’s me again! This eyewear has
the potential to become my favourite acces-
sory. Thank you Peggy and Silhouette. o

LUKAS ILGNER, DAN DOYLE

RIMLESS AND HAPPY

LORI KING-KOCSIS AND ALLSION KEWLEY FROM ALBANY, NEW YORK TALK ABOUT
THEIR NEW ATTITUDE TOWARDS LIFE FOLLOWING THEIR STYLE CONSULTATION BY

SILHOUETTE

Lori King-Kocsis enjoys her newfound self-confidence

Lori, you work for the New York

branch of a non-profit organisation.

How important is a professional

image for this??
Very important. I'm always in the public
eye. Since I have been wearing Silhouette,
I know how important the right eyewear is
for a confident appearance. I used to wear
heavy, thick-rimmed glasses. As I used to
need other eyewear for reading, I would have
one pair of glasses on my eyes and another
on top of my head. I didn’t feel good like
that at all.

What has changed since you have

been wearing Silhouette eyewear?
I never take my Silhouette off. I had no idea
how good it could feel to be completely
without rims! People don’t see my
glasses any more, they see me.

How do people around you

react to your change?
Very positively. Even a neighbour commented
on my much smarter appearance on the way to
the bus. My artist husband, Paul David, and my
children, Christopher, Emily, Olivia and Nikolaus

also appreciate my new self-confidence. o

Allison Kewley simply feels self-confident with a Silhouette

Allison, you graduated from the

Albany College of Pharmacy in

May 2010 and are now working

as a full-time pharmacist.

In what way has this career progress

changed your life?
My life has changed on many different
levels. I have recently bought my own house,
which is a stroke of luck at the age of 23.
As I signed the contract, the self-confidence
that I got from my new Silhouette made me
look so competent that nobody suspected that
I was so young.

Why did you decide on a Silhouette

at this very point in time?
I looked so young with my former glasses,
which isn’t good for a professional career. I
wanted to change my look, appearing credible
and self-confident. And I was greatly impressed
as soon as I tried them on - they’re so light!

...and why Silhouette Zenlight

in particular?
My Silhouette Zenlight is very light and
exceptionally delicate. I like its subtle, white
notes that give it a special, unique character,

adding emphasis to my facial traits. o
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SILHOUETTE AESTHETICS

THE SILHOUETTE
STYLE
CONSULTATION

O Experienced Silhouette
aesthetics consultants
provide top advice

o0 Competent colour and
style analysis

O Exclusive choice of
eyewear

O Creation of your personal
eyewear model

O Experience infinite sight
possibilities

O Enjoy the feeling of
lightness

O Tips and tricks to
accentuate the eye zone

0O Make-up advice for
eyewear owners

O Emphasising personality
with the correct choice of
model

O Harmonious overall image
with rimless eyewear



SILHOUETTE IN DETAIL

SUMMARY

Every tiny detail plays a
critical role when it comes to
manufacturing eyewear. Only
when all the components are
in perfect synchronisation is
the eyewear fit for the eyes.
But how does a piece of
metal or synthetic material
become an eyewear temple
with a form and function
that needs to live up to the
highest expectations? We
take a backstage look to see
how a Silhouette is created.
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A PEEK BACKSTAGE REVEALS HOW MUCH HANDCRAFTSMANSHIP,
PRECISION AND HIGH-TECH GOES INTO A SILHOUETTE

lexible and reliable, solid and soft to the touch, lightweight

and safe, nicely shaped and trendy - Silhouette eyewear has

to be all of these and more. And so that its form and function
really live up to all expectations, every minute detail needs to be just
right. Which is the reason why Silhouette pays particular attention to the
manufacturing of each and every eyewear. The secret behind perfectly
shaped precision work lies in the use of the best materials, manual

precision and future-oriented first class technology.

GERHARD WASSERBAUER

0.6 MILLIMETRES - the smallest

dimension of a hingeless titanium temple at its
thinnest part - the spring zone, which ensures
optimum hold and results in maximum wearing
comfort. High-tech titanium and the exclusive
synthetic SPX material produce ultra-thin,
extremely supple temples that are renowned
for being highly resistant and kind to the skin
- without relying on any screws or hinges.

5,000 METRES of high-tech titanium
goes into Silhouette eyewear every year. A
mountaineer would need to climb Mount Everest
55 times before he reached this distance. The
titanium wire, which is purchased in huge coils
from Silhouette’s preferred suppliers, is first
cut into the required lengths. They are shaped
into various calibres in high precision reducing
machines before employees accurately measure
them to within 1,000th of a millimetre. These
will later become temples, bridges and tiny
parts, for the screwless hinges, for example.

450 TONNES - the pressure exerted by the
hydraulic press that stamps the short pieces of
titanium wire into future temples or bridges.
Finally, punching tools provide the temples
and bridges with their exact form and the

future design article begins to take on shape.

5,000 KILOS of ultra-light patented synthetic
material, SPX, is incorporated into rimless
eyewear by Silhouette every year. That’s enough
to fill 45 bathtubs. The colourless SPX granules,
part of the raw materials for manufacturing the
synthetic temples. Mixing equipment is used

to carefully combine with the exclusive colour
pigments. Depending on the style of eyewear, the
temples are produced by either fully automated
or with manual spray casting. The innovative
sandwich injection moulding technology allows
synthetic materials of differing hardness to be
bonded together: in this way, the hard SPX

at the core that gives the temple its required

strength and can be coated with softer synthetic
SPX material, which renders the temple soft

to the touch and supple. Nose pads are also
made from this first-class synthetic compound,

guaranteeing maximum wearing comfort.

80 HOURS - the time needed to polish the
eyewear components with sanding granulate

and make the surface flawless. Vibrating, rotary
polishing machines use sanding particles, such as
nutshell granules or special polishing additives,
to remove sharp edges and ensure an even, shiny
surface. However, a Silhouette would not be an
outstanding designer accessory without a manual
polish and a simultaneous inspection of all parts
by a trained pair of eyes. Last but not least,
various refining processes and decorative touches
provide each temple with its own, individual look.

1 ,500 EMPLOYEES all over the world

are committed to the unique quality of the
Silhouette’s they produce, each and every day.
When all components of a Silhouette are ready,
they are intricately assembled by hand into a
perfectly-formed design accessory. The tiniest
pieces of metal, such as an eyewear’s nose piece,
are welded together or soldered by induction. This
requires extreme precision and manual dexterity
for this task. When it comes to assembling the
synthetic temples, employees demonstrate the
utmost precision to apply the glue, which has
been specially developed for Silhouette’s require-
ments. This is key in turning our passionately

produced components into a masterpiece.

Before a Silhouette sets off across the world,
highly experienced employees conduct a final
quality check to ensure that all details are
correct. Are all angles and all curves just as they
should be? Silhouette represents quality products
that are made in Austria, and that combine
infinite lightness, maximum wearing comfort
and the finest materials. One reason why this

family-run business should be so proud. o
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SILHOUETTE BACKSTAGE

PRECISION WORK

The most delicate titanium
temple is a mere 0.6 mm
thick at its thinnest part.
Employees accurately
check the future temple to
1,000th of a millimetre.

HIGH SHINE

The careful sanding and
polishing of all components
ensures the removal of all
sharp edges. A manual polish
is the only guarantee of a
flawlessly smooth surface.

.lf

VISUAL CONTROL

Trained employees check

all details on a Silhouette
meticulously to ensure that
the form and function of
each element conform to the
demanding specifications.



WORLD

TV STARS ™

1 D1 Multiple award-
winning TV newsman,
Wolf Blitzer, presents the
news programme “The
Situation Room" on CNN.

2 Sweden's largest privatised
television channel, TV4,
counts on the proficiency of
presenter Steffo Térnquist.

3 The face of Belgian
presenter Jan Becaus is
one of the most famous
in the Flemish broad-
casting company VRT.

4 Simon Dallow presents
current events in New
Zealand and around the
world, virtually every day. He
is a presenter for the New
Zealand TV channel TVNZ.

o/‘:y

JANE FONDA ®

The ageless beauty of
legendary film star Jane
Fonda as she appears
before photographers at
the Cannes Film Festival.
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WAYS IN FOCUS

WHEN THE CAMERA TURNS UPON YOU, SO TOO DO THE EYES OF
MILLIONS OF VIEWERS: A NEWS ANCHOR WITH VISION

STYLE ICON
WITH VISION

e’re treating the world as if we’d got a spare one

in the boot.” Legendary US movie star and Oscar

winner, Jane Fonda is much more than a fitness
queen and Barbarella. She’s also a woman with vision! In
2009, she was honoured with the German Sustainability

Award for her commitment to humanitarian causes.
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GLAMOROUS IMAGE

WHEN THE CRYSTAL COLLECTION WAS LAUNCHED IN MILAN IN MARCH, SILHOUETTE
WOOED THE INTERNATIONAL PRESS WITH SPARKLING NEW PRODUCTS

RIMLESS
S IN

STAR DESIGNER DIEGO
BINETTI SUPPORTS
SILHOUETTE AT THE NEW
YORK FASHION WEEK
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SILHOUETTE WORLD

CRYSTAL
COLLECTION

1 Arnold Schmied,

member of the executive
board and co-owner of
Silhouette, introduces the
keen audience to the two
faces behind the Crystal
Collection: Nadja Auermann
and Helena Christensen.

2 Silhouette Brand Director,
Andreas Aschauer-Martinelli,
presents the Crystal Collec-
tion with a glint in his eyes.

3 Glowing beauties: the
two top models,

Helena Christensen and
Nadja Auermann.

4 Trend scout Lidewij
Edelkoort is in the know:
rimless is the eyewear
design of the future!

»
4

NEW YORK
FASHION WEEK ?

In the spotlight of the New
York Fashion Week, star
designer Diego Binetti opts
for accessories with vision.
The sparkling design

of Silhouette's Crystal
Collection offers a perfect
harmony with his
creations and ensures a
wonderful image, both

on and off the catwalk.



